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❑ The purpose of this survey is to build a comprehensive picture on the
MSMEs structure, trend, business dynamics, challenges and
opportunities through up-to-date, reliable, relevant market information
and analysis in order to allow all actors (governmental and non-
governmental) to design informed initiatives aimed at supporting the
private sector through MSMEs, job creation and growth policy.
Specifically:

❑ Providing comprehensive data about the reality of the informal sector
(unregistered).

❑ Assisting the relevant organization in providing up to date and reliable
data on different business sectors of industrial enterprises such as
productivity level ,innovation, competitiveness, and business
environment as a first step to identifying advisory services and financial
support required to increase productivity and business competitiveness
and its sustainability..
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❑ Expanding and complementing the statistics prepared by MOP/KRSO on
the characteristics of MSMEs.

❑ MSME development is viewed as an essential factor of a comprehensive
strategy designed to lead to sustainable enterprise development, which
will accommodate firms of all sizes across multiple sectors, enabling
successful private sector growth that results in a diversified KRI economy
and promotes better job creation for women and men.

5

KRI MSME Survey 
2022 Objectives



KRI Vision 2030
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A key national priority of KRI Vision 2030 is to develop a diversified,
productive and competitive economy that creates added value for all and is
resilient to external shocks. Diversification of the economy requires a
dynamic and productive private sector capable of creating quality jobs to
absorb the constantly growing number of persons entering the labor market
each year.

One of the main national priorities for the vision of the Kurdistan Region of
Iraq 2030 is to develop a diversified, productive and competitive economy
that creates added value for all and can face and absorb external economic
fluctuations. The diversification of the economy requires the presence of an
effective and productive private sector capable of creating jobs oportunities
to accommodate the ever-increasing number of people entering the labor
market annually.
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Survey Logical Framework

Recommendations

- Analytical report

- Draft report 

- Final report 

Survey Conduct

- Erbil 

- Sulaimani

- Halabja 

- Duhok

Survey 
preparation

- Hardware & 
software 

- Data on registered 
enterprises

- Meeting with the 
stakeholders 

- Survey plan 

Project 
Preparation

- Methodology and 
action plan

- Desk research 
(gathering existing 

data)

- Questionnaire 
Design

- Recruitment and 
training of 
surveyors

A special survey was conducted in the KRI governorates on formal and informal MSMEs to obtain data and 
information on these sectors, including MSMEs numbers, characteristics, activities, employment, finance and 
income and challenges they face. 
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Introduction
MSME development is viewed as an essential element in a comprehensive strategy 
designed to lead to sustainable enterprise development, which will accommodate firms 
of all sizes across multiple sectors, enabling successful private sector growth that results 
in a diversified KRI economy and promotes better job creation for women and men.

Methodology and design of the MSME Survey questionnaire 

On 16-17 October 2021 at Dedeman Hotel, Erbil, under the supervision of the head of Kurdistan 

regional statistics office (KRSO), High Committee survey in KRSO was discussed with 

UNDP and Team International in the workshop to preparation for implementing survey. 
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Sampling Frame

The key consideration in selecting the sampling frame, of the MSME through household 

interviews in the KRI governorates, is to have an accurate listing of population that is 

amenable to random sampling and to the ability to expand results to the total population. 

The most obvious reasons included: 

1. There is no information on the characteristics of micro, small and medium enterprises in 

the Kurdistan Region, especially on the activities of informal enterprises, that can be 

used as a framework.

2. It is useful to know the number of informal sector institutions working in various 

activities.

3. Although in 2021, the Kurdistan Regional Statistics Office (KRSO) by coordinate with 

the Central Statistical Office (CSO) has carried out the renewal of economic institutions 

(Wholesale and retail trade, automobile repair, small and medium industries and 

restaurants), but these institutions have an official framework. Therefore, it could not be 

used in this survey. 

4. Existing knowledge of the informal sector is very meager and there is a need to obtain 

updated information on such attributes as: size, manpower, activities and characteristics.

Given these constraints, and the consultation with UNDP, Team International and KRSO

teams, it is decided to use the number of households as the sampling frame.
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Training 

• 23-26 October 2022, under the supervision of the head of the Kurdistan Regional Statistics 

Office (KRSO), in cooperation with Team International and survey coordinators, has held a 

training course for central and local supervisor to discuss on the survey questionnaire and 

operations the (ODK) programme for the field works. 

• 23 February 2022, at the KRSO office, a number of meetings organized between survey 

coordinators and field supervisors to prepare for training for fieldworkers . 

• 27-30 February 2022, another training was organized for the fieldworkers on the 

questionnaire and (ODK) program in the governorates of Erbil, Sulaimani and Duhok.

• 1 March 2022 the piloting was conducted in the governorates of Erbil, Sulaimani and Duhok 

to test the questionnaire and the data collection program. 

• 03 May the actual survey fieldwork started for one month in Erbil, Sulaimani, Duhok and 

Halabja governorates 

• Data cleaning: 01 – 18 April 2022

• Data analysis: 20 April – 28 May 2022

• Report Writing: from1 June up to now 



Mode of Data Collection

Computer Assisted Personnel 
Interview (CAPI)

Sampling Frame

Houselholds in the governorates 
of Erbil, Sulaymaniyah, Halabja 

and Duhok

Sample Design

Survey Objectives

To build a comprehensive picture on the MSMEs structure, trend, business dynamics, 
challenges and opportunities through up-to-date, reliable, relevant market information 

and analysis on order to allow all actors (governmental and non-governmental) to design 
informed initiatives aimed at supporting private sector through MSMEs job creation, or 

inclusive growth policy.

▪ Sample Size
▪ Sample partitioning over 4 

governorates
▪ Systematic sampling by district in 

each governorate

Questionnaire Design

▪ MSME Profile 

▪ General MSME Environment 
▪ Employment and Human Resources 
▪ Women Entrepreneurs and Women 

Owned Businesses
▪ Innovation and Technology
▪ Globalization 
▪ Networking, Partnerships and 

Clusters
▪ COVID 19 
▪ Finance 
▪ Future Business Outlook 
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Coordination with UNDP/ KRSO for selection and training 
of surveyors and supervisors

Pilot testing in Erbil, Sulaymaniyah, Halabja and Duhok

Data analysis and report 
preparation

Data editing and coding

Conduct Survey in Erbil, Sulaymaniyah, Halabja and 
Duhok
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“Business activities producing an added value in
goods or services for sale or barter regardless of
the form of their legal form, and thus include both
formal and informal businesses”.

Definition Of MSMES
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The categorization used for business size was: 

▪ Micro: 1-3 employees including owner

▪ Small: 4-9 employees including owner

▪ Medium: 10-29 employees including owner

Formality:

▪ Formal: Registered in one or more authority
▪ Informal: Not registered

MSME Size 
Categories
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▪ Governorate Company 
Registration 

▪ Chamber of Commerce 
▪ Directorate of Industrial 

Development
▪ Tax Authority
▪ Social Security Fund
▪ Local Municipality
▪ Company Registrar
▪ Labor Directorates in the 

Governorates

▪ Ministry of Labor and Social Affairs 
▪ Ministry of Health
▪ Ministry of Culture and Youth
▪ Investment Authority 
▪ Municipalities 
▪ Syndicates 
▪ Deputy Governor

For formality, any firm registered in one or more of the following entities was
considered formal, otherwise considered informal.

Registration Entities 
MSME
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The survey findings of the sample  
of (2016) emprises at the level of 
the governorates of the KRI

20
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▪ Profile of MSMEs: data and statistics
▪ General MSME Environment 
▪ Employment and human resources
▪ Women entrepreneurs and women owned businesses
▪ Innovation and technology
▪ MSMEs and globalization
▪ Networks, partnerships and local clusters
▪ Covid-19 impact
▪ Financing
▪ Future Business Outlook

Research Areas Covered:
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▪ Distribution of MSME owners by age: 30.5% in the age bracket 35-44

13%

87%

Female Male

Distribution of the Enterprise owners by Gender

General Characteristics of 

the Enterprises
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General Characteristics of 

the Enterprises

40%

60%

0%

10%

20%

30%

40%

50%

60%

70%

Registered Not Registered

Status of Enterprise Registration in Kurdistan Region



28

60% 61.30%

45%

58%

40% 38.70%

55%

42%

0%

10%

20%

30%

40%

50%

60%

70%

Erbil sulaymaniyah Halabja Duhok

Not Registered Registered

Status of Registration by Governorate

General Characteristics of 

the Enterprises



29

91.8

2.8 1.6 1.3 1 1.5
0

10
20
30
40
50
60
70
80
90

100

My enterprise 
doesn’t need it

Lots of
complicated
routines and
procedures

Additional
requirements

that may result
from registration

Difficulty in
understanding

information and
the registration

process

the legal status
of the enterprise

as a result of
registration

Others

Reasons for Not Registering Enterprises in Kurdistan Region

General Characteristics of 

the Enterprises



30

Average Number of Employees by 

Enterprises size
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Enterprises Registration Entities in the Kurdistan Region (more than one respond)
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Environment 
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Difficulty of Establishing Enterprises  in the Kurdistan Region

38.6%

64.4%

Easy Difficult
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The MSME Overall 

Environment 

63.2%
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The MSME Overall 

Environment 
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The MSME Overall 

Environment 
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▪ Erbil province has the highest percentage of holders of educational qualifications 
(secondary/Highschool).
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The MSME Overall 

Environment 
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Employment and 

Human Resources
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Distribution of MSME Employees by Gender

Female Male
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Employment and 

Human Resources
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Distribution Of Enterprises and Employees According to Enterprise Size
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Number Of Employees in The Governorates By Gender
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Employment and 

Human Resources

31.5%

15.6% 15.2%
11.8%

6.4% 6.1%

2.0% 1.9% 1.8% 1.8% 1.5% 1.1% 0.5% 0.2%
2.4%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

Distribution of Enterprises according to type of activity in the Kurdistan Region



45

Employment and 

Human Resources
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Employment and 

Human Resources
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Employment and 

Human Resources
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Employment and 

Human Resources
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▪Despite the requirements, all surveyed enterprises indicated that they do not
provide training to staff.

Employment and 

Human Resources
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Ease of Employment by Women Compared to Men

EasierSameHarder

Women 
Entrepreneurs
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Access To Finance from Official Sources Such as Banks and Financial Institutions for 
Women

EasierSameHarder

Women 
Entrepreneurs
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Ease/Difficulty of Doing Business for Women in The Past Five Years

EasierSameHarder

Women 
Entrepreneurs
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Challenges faced by women entrepreneurs in KRI
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Innovation and 
Technology
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Innovation and 
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Globalization of 
Enterprises
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Planning for exportation
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Reasons for not exporting (%) (Multiple answers)
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Networking, Partnerships & Local 
Clusters
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Networking, Partnerships & Local 
Clusters
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Networking, Partnerships & Local 
Clusters

88

13
9

3

0

10

20

30

40

50

60

70

80

90

100

Service providers Universities Other entities in your
business domain

Research centers

MSMES cooperation and collaboration



COVID-19 Impact
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Impact of COVID-19 on Employment and Salary Payment

COVID-19 Impact
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